COMM 1050: INTRODUCTION TO SPEECH COMMUNICATION
Instructor: Dr. Janet Colvin

Email: colvinja@uvu.edu

Office hours: by appointment

Required Text:

Communication in Society (4th Ed.) by Alberts, Nakayama, and Martin, 2010.

Course Objectives
This is a General Education course which fulfills a Social and Behavioral Sciences requirement. It is a foundational course for the Communication major and supports the Knowledge Foundation Essential Learning Outcome as it will help to demonstrate knowledge about human cultures, communication, and patterns of human interaction.
Effective communication is frequently cited as one of the most important elements contributing to corporate and personal success.  This course will:

1) demonstrate understanding of the areas of study within speech communication: basic communication, interpersonal communication, organizational communication, rhetorical communication

2) examine and analyze speech communication through the analysis of communication theory and practice across written contexts and visual forms

3) develop the ability to compare similarities and differences among individuals and social groups within and between societies and historical periods
4) compare and contrast relational, historical, and natural contexts where communication shapes the human experience  

Course Policies  PERSONALIZE
Commitment:  Be forewarned that this is not a "fluff" course.  Plan to invest a significant amount of time and effort.

Participation:  This is a communication class, so I expect you to participate in class discussions.  In-class lectures and activities will not repeat what is in the text, but will augment what you’ve read.  That means you need to study the assigned pages before class so you can participate fully.  It is to your advantage to ask questions and to comment on lectures, assignments, and readings.  Attendance is part of participation.

Punctuality:  You may not earn attendance/participation points if you arrive to class more than 10 minutes late or leave more than 10 minutes before the end of class.  

Specifications for written assignments: Your written work will be evaluated on both content and mechanics.  Clear writing is good communicating.  All references and citations need to be in APA format.  Include dates for websites and page numbers for books and articles.

Timeliness of assignments:  Written work is due on the date specified in this syllabus.  I won’t always announce these dates in class; it is your responsibility to read the syllabus and attend to the posted dates.

Students are responsible for arranging to make up missed individual work.  Twenty percent (20%) will be deducted from score per day on work turned in late.  Missed group work and exams cannot be made up unless arrangements are made ahead of time.
Evaluation of assignments:  I will evaluate your assignments according to the criteria specified in each assignment description. Grades will be based on achievement, not effort. I do not grade on a curve. 

Tracking Individual Grade:  You are responsible for tracking your own grade.  I will enter all grades on Canvas.  Check grades frequently so you can let me know if you see anything with which you do not agree so we can fix the problem before the end of the semester. 

Academic Honesty/Plagiarism: The penalty for academic dishonesty is failure of the course and a report to the Department Chair and Student Advising.  The following are definitions of what constitutes academic misconduct taken from the UVU Catalog (Students Rights and Responsibilities Code).  Each student is expected to maintain academic ethics and honesty in all its forms, including but not limited to cheating and plagiarism as defined hereafter:

Cheating – “Cheating is the act of using, attempting to use, or providing others with unauthorized information, materials, or study aids in academic work.  Cheating includes, but is not limited to, passing examination answers to or taking examinations for someone else or preparing or copying other’s academic work.”

Plagiarism – Anytime you present another person’s work as your own, even if that other person is a friend and/or spouse, you have plagiarized.  “Plagiarism is the act of appropriating any other person’s or group’s ideas or work (written, computerized, artistic, etc.) or portions thereof and passing them off as the product of one’s own work in any academic exercise or activity.”

Students with Disabilities:  Academic accommodations are granted for all students who have qualified documented disabilities. Services are coordinated with the student and instructor by the Accessibility Services Department. If you need accommodations for this course, please notify me, in writing, with a current signed ADA letter from the College's Accessibility Services Department. The Accessibility Service Department is located on the Orem Campus in LC-312. The phone number is 801-863-8747, or you can access our Advisor for the Deaf by calling the operator at 866-FAST-VRS (866-327-8877) and then give the number, 801-221-0908, to connect to the Advisor for the Deaf.

Grading

Attendance and Participation  PERSONALIZE
Attendance and Participation are an important part of this course.  Much of what you will learn will come from discussion with others in the class.  Attendance is based on 2 pts. per day.  Attendance is not required on exam days as you will take exams online.  The exam day is to give you a chance to take the exam if you had not had time otherwise.  Participation is as important as attendance.  I will be calling on everyone for input to our discussions.  Try to contribute something to the discussion at least once a week.  You will be graded on appropriate participation which means staying alert, on task, participating in class activities etc. even if I can’t always see/hear you. Things I will be looking for: Are you on time and prepared for class discussion? Are you able to relate your own experience and observations to class concepts? Do you move the discussion along or derail it?  Do you ask questions or paraphrase when needed and appropriate? 

Discussion Postings  PERSONALIZE
You will need to respond to a discussion post at least 10 times during the semester.  These posts will be related to the chapters that you are reading.  There will be something posted every week.  However, you only need to respond to 10 of these.  

Article Report

Choose a communication topic from the text in which you are interested. You may choose any topic. Find an article from a scholarly journal on that topic (i.e. Communication Monographs). Write a 2-3 page (double space, 12 pt. font) report:

· Summarizing the article

· Sharing the reason for your interest in the topic

· Describing how the information could be used to make you a more competent communicator. Give examples, i.e. with, friends, spouse, coworkers, community.

Proxemics Experiment

Develop a proxemics experiment. Use the underlined titles in your write up.

1. Set up Describe the experiment. what is the experiment? What are you looking for? Give details of how you plan to measure the results.

2. Predictions What will the possible responses be and why?

3. Outcome Describe the actual responses and how the experiment went.

4. Conclusion What patterns of communication can you identify from your experiment.

5. My feelings What emotions came up for you as the experiment progressed?

6. I learned What did you learn? How can you use what you learned to communicate more competently? Give specific examples.

Be prepared to share the results of the experiment in class.

Identity Exercise:
Perform an “identity check” by writing down 10 characteristics, traits, or affiliations that reflect your self-concept and/or identity. Without sharing this information with anyone else, ask two people that you consider to be close to write down a list of 10 characteristics, traits, or affiliations that they think best describe you. Compare the lists. 

Write a 2-3 page paper including an overall introduction and conclusion to the paper and answering the following questions. What reflected appraisals (information from the two outside lists) correspond to your own perceptions of yourself? Which reflected appraisals are different from what appeared on your own list? What might account for these similarities or differences? What does this illustrate to you about how well we are known to others? How well we know ourselves?
Culture and Media Assignment

You will recount your personal mass media use history and give examples of any effects it has had upon you. The paper should include sections on your preschool media use, your elementary school media use, your middle school media use, your high school media use, and your current media use. Each section should discuss your favorite media and why they are, how you used the media, and any effects from the media. For example, if you were a fan of "Saved by the Bell," discuss the show and what you enjoyed about it and what effect it may have had on your perception of what high school would be like. Other examples of media effects might simply be remembering something you purchased after seeing it advertised in your favorite magazine or remembering that you learned Spanish words from "Sesame Street." Finally, discuss how and why you fit into the demographic that the media were targeted toward. (Some Internet research on your favorite media will help with this. I recommend www.google.com as a meta-search engine.) Note: Please be honest. I don't make any judgments on what people enjoy.

Organization Evaluation Paper

You will evaluate the communication within a current, real-world organization or team based on your own observation of that organization/team. Find a current organization, on-going group or functioning task team outside of this class which will permit you to observe some of their naturally-occurring communication. A few suggestions are a commercial organization, an established volunteer organization, a religious or political organization or an educational organization. Data collection may be 1 or 2 meetings or a few weeks of interaction within the group. The observations need to be current. Do not rely on past experiences, knowledge, or memory. Give a specific description of what kind of communication you saw in the organization (effective/ineffective) and use class concepts to evaluate the organization's communication.

Group Work Assignment PERSONALIZE
Presentations will consist of interesting and unique ways of presenting the text topic with practical activities to apply the principles. Each group will have half of a class period to present the topic and engage the class. This can be done using examples from film and television, music, games, or activities, visual aids and any other creative and relevant means. Do NOT present just an overview of what is in the chapter - you need to go beyond chapter material, find outside sources and make the topic interesting and applicable to other students in the class.

Public Speaking Assignment

You will present a 3-5 minute speech to a group of 2 or more people. This is an informative speech and should be about a topic in which you are very interested. You can use visual aids if you desire but they are not required.

Write a 1-2 page paper about what you did well, how you could have improved, and what you learned from this assignment.

Exams
Exam #1 (chapters 1-4)


 100 pts.

Exam #2 (chapters 5-8)


 100 pts.

Exam #3 (chapters 9-12) 


 100 pts.
	
	Points

	Article Report
	50 pts

	Facework Assignment
	50 pts

	Proxemics Experiment
	50 pts

	Culture and Media Assignment
	50 pts

	Organization Evaluation Paper
	50 pts

	Public Speech Assignment
	50 pts

	Discussion Postings (10@5pts each)
	50 pts

	Group Work Assignment
	70 pts

	Attendance and Participation
	  80 pts

	Exam #1 (chapters 1-6)
	100 pts

	Exam #2 (chapters 7, 8, 11, 14)
	100 pts

	Exam #3 (chapters 9, 10, 12, 13)
	100 pts

	Total
	800 pts


Tentative MWF Class Schedule



Foundations of Communication

	Date
	Topic
	Reading/Assignment

	8/22
	Introduction to class
	

	8/24
	Perspectives on Human Communication
	Ch. 1

	8/29
	Communication Studies
	Ch. 2

	8/31
	Communication Studies
	Ch. 2

	9/5
	Labor Day Holiday – No Class 
	

	9/7
	Communication and Identities
	Ch. 3

	9/12
	Communication and Identities
	Ch. 3

Article Report Due

	9/14
	Communicating, Perceiving, and Understanding
	Ch. 4

	9/19
	Communicating, Perceiving, and Understanding
	Ch. 4

	9/21
	Verbal Communication
	Ch. 5

	9/26
	Verbal Communication
	Ch. 5; Identity Assignment Due 

	9/28
	Nonverbal Communication
	Ch. 6

	10/3
	Nonverbal Communication
	Ch. 6

	10/5
	Exam #1 opens (take on Canvas)
	No Class

	10/10
	Listening and Responding
	Ch. 7; Proxemics Assignment Due

	10/12
	Listening and Responding
	Ch. 7; Exam #1 closes

	10/17
	Communicating Across Cultures
	Ch. 8

	10/19
	Communicating Across Cultures
	Ch. 8

	10/24
	Communicating in Close Relationships
	Ch. 9

	10/26
	Communicating in Close Relationships
	Ch. 9

	10/31
	Small Group Communication
	Ch. 10

	11/2
	Small Group Communication
	Ch. 10

	11/7
	Exam #2 opens (take on Canvas)
	No Class 

	11/9
	Communicating in Organizations
	Ch. 11

	11/14
	Communicating in Organizations
	Ch. 11

Organization Evaluation Assignment Due; Exam #2 closes

	11/16
	Rhetorical Communication
	Ch. 12; 

	11/21
	Thanksgiving Break
	No Class

	11/23
	Thanksgiving Break
	No Class

	11/28
	Rhetorical Communication 
	Ch. 12

	11/30
	Rhetorical Communication
	Ch. 12; Public Speech Assignment Due

	12/2
	Communication and Mass Media
	Ch. 13

	12/5
	Communication and Mass Media
	Ch. 13

	12/7
	Communication and New Technologies
	Ch. 14

Culture and Media Assignment Due

	12/14
	Exam #3 closes at 3:00 pm
	


