
Applied Communication Program 
and Assessment Map

Prepared by Jordan Allen, Ph.D.

APCO Core Curriculum Map (ELO to Course) CLICK HERE 

APCO Elective Curriculum Map (ELO to Course) CLICK HERE 

APCO Core Curriculum Map (Course to ELO) CLICK HERE 

APCO Assessment Flowchart CLICK HERE 



Applied Communication 
Program Map (Core 

Courses)

Communication/Information 
Literacy/Digitial Literacy 

Foundational Knowledge: Students demonstrate 
knowledge of the field of communication and 
themeaning and purpose of communication at the 
individual, group, and societal level.

1020: Public Speaking

1. Apply course material to social, civic and ethical
problems in order to develop responsible ways of
thinking and acting.

2. Construct public speeches.

3. Deliver impromptu, informative, persuasive, and
celebratory speeches.

4. Use primary sources to support ideas.

5. Incorporate presentation slides and/or visual aids
into speeches.

6. Improve listening, note taking and observational
skills to engage in the dialogue.

7. Apply the components of public speaking in diverse
situations.

8.Explain how culture influences effective speaking.

1050: Introduction to Communication 

1. Execute competent communication skills.

2. Apply communication concepts to a variety of
contexts.

3. Evaluate the sub-areas of study within the
communication discipline.

4. Analyze communication theories and practices
across written and oral contexts.

5. Critique the use, intent, and impact of performed,
spoken, written, and visual texts.

Scientific Literacy/Quantitative Literacy

Research Expertise: Students develop in-depth and 
critical thinking/professional skills. 3020: Communication Research Methods 

1. Explain the importance of integrating theory into
communication-research methodology.

2. Apply quantitative research methodology including
measurement, sampling, designing research,
hypotheses testing, and interpreting quantitative data

3. Apply qualitative research methodology including
designing qualitative research, applying appropriate
methods of data collection, and analyzing,
interpreting, and reporting qualitative data

4. Analyze communication theories and practices
across written and oral contexts.

Critical Thinking

Application of Foundational Knowledge and Research 
Expertise: Students apply knowledge and expertise to 
real-world situations and/or research questions

4930: Communication Capstone

1. Apply communication knowledge to workplace
case studies

2. Develop self-promotional materials for workplace
readiness

3. Evaluate the effectiveness of self-promotional
materials

4. Synthesize communication knowledge for
comprehensive exam

3050: Communication Theory 

1. Analyze social science, interpretive, and critical
communication theories

2. Recognize the role that theory plays in
communication research and practice

3. Explain the difference in objective and interpretive
epistemologies

4. Synthesize scholarly research on communication
phenomena into course-related assignments and
projects

6. Compose a variety of disciplinarily-appropriate
texts within multiple situations and for multiple
audiences.

Inclusion/Ethical Reasoning 

Diversity and Cultural Perspectives: Students develop 
an understanding of diversity and cultural 
perspectives in local, regional, and global society 319g: Intercultural Communication

1. Explain the basic conceptualizations of culture,
cultural diversity, cultural awareness, cultural
sensitivity, and cultural communication competence.

2. Apply knowledge of intercultural communication
concepts like ethnocentrism, stereotyping, and
prejudice to real life and/or hypothetical intercultural
case studies.

3. Analyze global or intercultural issues.

4. Discuss stereotypical cultural conceptions and
recognize the complexity and variety of different
cultural groups.

5. Evaluate how one's own cultural rules and biases
compare and contrast with those from different
cultures.



Applied Communication 
Elective Program Map 

Communication/Information 
Literacy/Digitial Literacy 

Foundational Knowledge: Students demonstrate 
knowledge of the field of communication and 
themeaning and purpose of communication at the 
individual, group, and societal level.

1130: Writing for Mass Media

1. Produce news articles using the skills learned in 
class.
2. Employ the "inverted pyramid" style of journalism 
writing when reporting on newsworthy events.
3. Explain how business pressure influences print, 
broadcast, and online journalism.
4. Explain how different styles of writing are 
influenced by the the event/story under investigation.
5. Compose a variety of discipline-appropriate texts 
for multiple settings and audiences

1500: Intro to Mass Comm

1. Develop a narrative of the historical development of 
mass media, beginning with the printing press;
2. Describe the relationship between mass media, free 
press, free speech, and democratic society;
3. Explain the advantages and challenges of different 
economic organizations of mass media;
4. Analyze the interconnected relationships between 
mass communication, politics, culture, and society.

2110: Interpersonal Comm.

1. Explain foundational interpersonal-communication 
concepts and theories.
2. Evaluate strengths and weaknesses of interpersonal 
communication research.
3. Synthesize scholarly research in the area of 
interpersonal and family communication.
4. Apply interpersonal communication theories and 
concepts to existing interpersonal and family 
communication problems.

2115: Intro to Health Comm.

1. Apply persuasion theories to personal, interpersonal 
(patient/caregiver), organizational, and mediated 
communication;
2. Describe the history of medicine and health care;
3. Analyze patient/caregiver communication;
4. Describe how technology influences various parts 
of health communication;
5. Analyze organizational issues in health 
communication (management, public relations, 
marketing, human resources, crisis management, and 
so on);
6. Discuss the types of diversity among patients and 
caregivers;
7. Identify media images about health and their 
influence on communication;
8. Identify the key steps in planning, implementing, 
and assessing health promotion campaigns.

2120: Small Group

1. Explain the uses and types of group communication;
2. Participate in group communication activity;
3. Analyze group communication activity;
4. Evaluate group communication activity;
5. Apply strategies to improve group communication 
efforts.

2400/2170: Organizational Comm.

1. Analyze communication problems within 
organizations.
2. Diagnose communication problems within 
organizations.
3. Lead others towards more effective and efficient 
communication practices within organizations.
4. Apply conflict resolution strategies in 
organizational contexts.
5. Describe communication implications of major 
organizational theories.

Scientific Literacy/Quantitative Literacy

Research Expertise: Students develop in-depth and 
critical thinking/professional skills.

2270: Argumentation

1. List the logical, emotional, and ethical fallacies of 
argumentation;
2. Construct a coherent, logical, sequenced argument;
3. Apply critical thinking skills, both as a listener and a 
communicator;
4. Apply ethical communication skills;
5. Critique arguments as they are presented.

3025: Qualitative Research Methods

1. Explain the importance of theory and the research 
issue in determining choice of quantitative versus 
qualitative research methodology.
2. Analyze qualitative data using qualitative 
communication theories and practices.
3. Apply acquired research skills to propose a 
qualitative study: collection and analysis of data and 
reporting research findings.
4. Assess the rigor of qualitative communication 
research methods.

317g: Ethnographic Research Methods

1. Analyze global or intercultural issues.
2. Discuss stereotypical cultural conceptions and 
recognize the complexity and variety of different 
cultural groups.
3. Evaluate how one's own cultural values compare 
with those from different backgrounds.
4. Articulate the value of interpretive and critical 
research in communication studies.
5. Engage in ethnography as a practice through 
connecting fieldwork, stories, and theory.
6. Relate course content to lived experiences in a 
specific context.
7. Describe how communication creates cultures and 
identities.
8. Appraise the relationship between communication, 
research, and ethics.
9. Differentiate between power, communication, and 
experience.

4110: Advanced Interpersonal Comm

1. Explain theoretical perspectives in interpersonal 
communication;
2. Identify the appropriate methodological 
approach(es) for addressing key interpersonal 
communication research questions;
3. Critique current interpersonal communication 
research articles in terms of theory, research methods 
employed, general study findings, and limitations;
4. Propose a research study that includes a 
description of the theoretical framework to be 
employed, a review of relevant literature, hypotheses 
and/or research questions, and a description of the 
methodology.

Critical Thinking

Application of Foundational Knowledge and Research 
Expertise: Students apply knowledge and expertise to 
real-world situations and/or research questions

202R:
Comm. Field Experience

1. Connect classroom discussion to real-world 
application;
2. Identify career possibilities available in various 
communication fields;
3. Identify necessary skills needed to sustain 
professional relationships;
4. Explain why professional networks are needed to 
ensure campaign success.

3030: Media Literacy

1. Explain how mediated messages are designed to 
entertain, inform, educate, and/or persuade from 
multiple journalistic perspectives (e.g., news, opinion, 
editorials, etc.).
2. Summarize how the advent of digital technology 
has impacted media production and consumption.
3. Utilize tools to differentiate between accurate and 
erroneous claims/assertions disseminated across 
multiple mediums and outlets.
4. Analyze the accuracy and balance of news 
messages and reports in relation to journalistic norms 
and values.
5. Assess the validity of scientific claims as presented 
across a myriad of media platforms.

3040: Media Ethics

1. Apply media ethics to multiple contexts;
2. Identify historically significant examples of media 
ethics;
3. Analyze contemporary media functions from an 
ethical perspective;
4. Explain the impact of new communication 
technologies utilizing an ethical framework;
5. Describe the role of the First Amendment in the 
media professions.

3115: Communicating in Environments 

1. Apply current theories of small-group 
communication.
2. Analyze current theories of environmental 
communication.
3. Evaluate practical problems and situations 
involving environmental and small-group 
communication.
4. Evaluate environmental issues.

3420: Communication and Conflict

1. Explain the advantages and disadvantages of 
different styles of handling conflict.
2. Provide a base line understanding of conflict and 
skills for conflict resolution in interpersonal, 
professional, and intercultural relationships.
3. Develop practical approaches to conflict and 
conflict negotiation across a variety of contexts.
4. Identify strategies best suited for individual needs.

350R: Special Topics in Communication

1. Explain the theoretical importance of key course 
concepts;
2. Defend one's own position through oral and written 
documents;
3. Apply appropriate communication skills in real-
world case studies;
4. Contrast the different perspectives taken during 
class discussion and in the readings.

4115: Advanced Health Comm

1. Explain how communication influences health 
outcomes;
2. Apply theoretical frameworks related to health 
communication;
3. Summarize health related research;
4. Synthesize health research;
5. Create a research question or application study 
related to the health field.

4120: Advanced Group Communication

1. Explain the dynamic complexities of group 
communication;
2. Analyze principles, advantages, and disadvantages 
of group communication;
3. Articulate the complex relationships between 
internal group processes and external contextual 
influences;
4. Critique group communication for the efficacy and 
productivity of diverse groups;
5. Propose a research study that includes a 
description of the theoretical framework to be 
employed, a review of relevant literature, hypotheses 
and/or research questions, and a description of the 
methodology.

4170: Advanced Organizational Comm

1. Explain the importance and challenges of 
communication within organizations;
2. Explore current perspectives of organizational 
communication;
3. Apply organizational communication perspectives 
to the analysis of existing organizational structures;
4. Analyze communication problems within 
organizations.

4180: Comm and Social Behavior

1. Articulate the role of communication in establishing 
and maintaining social "reality";
2. Summarize how communication plays a role in 
constituting and sustaining social worlds;
3. Employ the term "social constructionism" to 
describe and analyze examples of knowledge as it is 
generated and supported in communication behavior;
4. Interpret data using social constructionism in order 
to examine patterns or consequences of our taken for 
granted knowledge in everyday life.

4190: Family Communication

1. Explain foundational family communication 
concepts and theories.
2. Evaluate strengths and weaknesses of family 
communication research.
3. Synthesize scholarly research in the area of family 
communication.
4. Apply communication theories and concepts to 
existing family communication problems.

Inclusion/Ethical Reasoning 

Diversity and Cultural Perspectives: Students develop 
an understanding of diversity and cultural 
perspectives in local, regional, and global society

207G: Intro to Comm and Gender 

1. Define key terms relevant to the study of gender 
and communication.
2. Explain how gender is related to various cultural 
institutions, practices, and contexts.
3. Reflect on students' own experiences with gender, 
gender identity, expression, and socialization.
4. Explain social issues related to gender in the United 
States and the world.
5. Analyze global or intercultural issues as related to 
gender.
6. Discuss the stereotypical cultural conceptions 
found within a variety of complex cultural groups.

332G: International Business Comm

1. Craft professional messages based on business 
communication goals and the client's needs.
2. Deliver professional messages using appropriate 
communication channels.
3. Analyze ethical issues facing businesses today.
4. Describe the effects of culture on global business 
issues.
5. Examine the impact of culture on international 
business communication.
6. Discuss stereotypical cultural conceptions to 
recognize the complexity and variety of different 
cultural groups.
7. Evaluate how one's own cultural rules and biases 
compare and contrast with those from different 
cultures.

3610: Health Comm and Culture

1. Apply intersectional, feminist, and intercultural 
theories in both national and international health 
communication contexts.
2. Analyze how sociohistorical, social, political, and 
cultural factors affect health communication, identity, 
and healthcare for various cultural groups.
3. Compare and contrast the communication 
experiences and cultural experiences of patients, 
health caregivers, and relative others.
4. Compare and contrast the various approaches for 
translating research into practice.
5. Construct a health communication and culture 
application study/research project.

3500: Media Representation

1. Articulate the relationship between culture and 
media representation
2. Compare and contrast how discourse, ideology, 
power, and hegemony impact media representation 
and media consumption
3. Correlate how media economics and media ethics 
impact media representation
4. Apply and critique media representation trends in 
race, gender, ethnicity, sexuality, and (dis)ability 
contexts
5. Construct a media representation application 
study/research project

401G: Communication Education

1. Examine communicative strategies for peer 
relationships.
2. Examine communicative strategies for instructional 
relationships.
3. Investigate ethical considerations of instruction and 
evaluation.
4. Develop teaching assistant and instructional skills, 
such as using evaluation rubrics.
5. Analyze global or intercultural issues.
6. Discuss stereotypical cultural conceptions and 
recognize the complexity and variety of different 
cultural groups.
7. Evaluate how one's own cultural rules and biases 
compare and contrast with those from different 
cultures.






